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09:00 - 10:00 Psicologia
[(José David Urchaga Litago); (Maria Rosa Pinto Lobo)]
[Aula C-14]

Politica Internacional Derecho Mercantil
[(Gscar Sanchez Alonso); (Pablo Rey Garcia)] [(Fernando Galindo Rubio); (Mercedes Ramos Gutiérrez)]
[Aula C-15] [Aula C-15]
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09:00 - 10:00 Economia

[(Fernando Enrique Reyes Reina); (Marina Calle Jaén)]
00 - 11:00 [Aula C-12]
11:00 - 12:00

Estadistica
[(José David Urchaga Litago); (Pedro Luis Garcia Linarez)]
[Aula C-12]
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Contabilidad financiera y analitica
[(Fernando Enrique Reyes Reina); (Pedro Luis
Garcia Linarez)]

[Aula C-12]

Direccion de Operaciones Fundamentos de investigacién comercial Politica de producto ymarca
[(Koldo Ugarte Valls); (Sandra Lizzeth [(Jesus Ortego Hernandez); (Sandra Lizzeth [(Elena Fernandez Blanco); (Sandra Lizzeth
Hernandez Zelaya)] Hernandez Zelaya)] Hernandez Zelaya)]

[Aula C-12] [Aula C-16] [Aula C-18]
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Matematicas aplicadas al marketing Macroeconomia Macroeconomics
[(Fernando Enrique Reyes Reina); (Pedro Luis Garcia Linarez)] [(Fernando Enrique Reyes Reina); (Marina Calle Jaén)]  [(Fernando Enrique Reyes Reina); (Marina Calle Jaén)]
[Aula C-11] [Aula C-15] [Aula C-15]
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Marketing publico ydel tercer sector Gestion del Talento ylas Personas Direccion comercial y de ventas
[(Francisco José Galweias Copeto); (Maria Elena Rodriguez [(Angel Losada Vazquez); (Irene Martin [(Irene Martin Martin); (Nuria Garcia
Benito)] Martin)] Lopez)]
[Aula C-11] [Aula C-18; Aula Francisco de Sales] [Aula C-14]

Marketing relacional y CRM
[(Esther Magarzo San Pedro); (Maria Elena Rodriguez
Benito)]
[Aula C-11]
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Investigacién de mercados avanzada
[(Armando Gonzalez Sanchez); (Jesus Ortego
Hemnandez)]

[Aula C-14]

Marketing de senvicios Responsabilidad Social Corporativa Comunicaciones Integradas de Marketing
[(Francisco José Galweias Copeto); (Maria Elena [(Angel Losada Vazquez); (Esther Magarzo [(Esther Magarzo San Pedro); (Sonia Vifiuela
Rodriguez Benito)] San Pedro)] Hernandez)]

[Aula C-11] [Aula C-18] [Aula C-06]
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Brand strategic planning
[(Elena Fernandez Blanco); (Esther Magarzo San Pedro)]
[Aula C-12]

Simulacion comercial Nuevas formas de comunicacion
[(Maria Elena Rodriguez Benito); (Sandra Lizzeth Hernandez Zelaya)] = [(Esmeralda Roman Quifiones); (Fernando Galindo Rubio)]
[Aula C-06] [Aula C-06]
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09:00 - 10:00 Retail and visual marketing
[(Francisco José Galweias Copeto); (Maria Elena Rodriguez Benito)]
[Aula C-13]

Métricas del marketing

00 - 17:00

[(Elena Fernandez Blanco); (Miguel Angel Prado Prieto)]
17:00 - 18:00 [Aula C-11]



